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General comments:

Question 1: MAS seeks comments on: 
(i) Whether it is sufficient to subject banks, non-bank credit card and charge card licensees, holders of a capital markets services licence, licensed financial advisers and insurance companies and their intermediaries to the proposed supervisory approach, or whether more classes of FIs should be included. 
(ii) Whether it is sufficient to apply the proposed supervisory approach to the marketing and/or sale of banking products, credit cards, capital markets products, as well as life, general and accident and health insurance products, or whether more classes of financial products should be included.
(iii) Whether “closed-door” events should be excluded from the proposed supervisory approach.
<Please fill in your response to each question in the blank space below the question.>

Question 2: MAS seeks comments on:
1. The proposed market conduct safeguards for marketing and distribution arrangements of FIs at retailers and public places; 
(v) Whether Safeguard 1 should be applied to insurance products that are not required by regulations to have a free-look period (e.g. motor and travel insurance); and
(vi) Whether there are any other market conduct safeguards which FIs should put in place.

[bookmark: _Toc405567827]Question 3: MAS seeks comments on:
1. [bookmark: _GoBack]The notification requirements listed in Tables 3 and 4 as well as paragraph 3.6; and
1. The reporting schedule of the notification requirements.
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